
Company Name _______________________________________________     Contact _______________________________________________ 

Address ________________________________________________________________________________________________________________

City ______________________________________________ State ________________________ Zip  Code ______________________________

Email ________________________________________________________________ Telephone _______________________________________

PERSONAL CREDIT CARD # (o VISA, o MASTERCARD, OR o AMEX) ___________________________________________________ 

EXPIRATION DATE _________________________    SIGNATURE _______________________________________________________________

o$2,500 PLATINUM CLUB   o$1,000 EXECUTIVE’S CLUB   o$500 CHAIRPERSON’S CLUB   o$250 CENTURY CLUB   

oOTHER AMT. ____________________________

Donate online at contribute.energymarketersofamerica.org/pac
PERSONAL CONTRIBUTIONS ONLY: Thank you for your support! Contributions to the SBC PAC are not tax deductible.

Mail this to EMA Small Business Committee, 1901 N. Fort Myer Drive, Suite 500, Arlington, VA 22209, or send this to Sabrina 
Pitcher at the EMA office. Email: spitcher@emamerica.org or Fax: (703) 351-9160. You will be invoiced upon receipt.

Dear Brad & Tim,
I permit you to solicit me 
annually for the EMA SBC. 
I support the PAC, and my 
personal check or credit 
card number is attached.
There is no minimum contribu-
tion requirement. The amount 
given by a person or a refusal to 
give will not benefit or disadvan-
tage the person being solicited. 
Federal law prohibits the accep-
tance of any corporate contribu-
tions to the PAC. If a corporate 
donation is received, it will not be 
processed and will be returned 
to the donor. Make your check 
payable to the EMA SBC. Federal 
law requires the following infor-
mation from contributors:

Energy 
Marketers 
of America 
SBC PAC
The Energy 
Marketers of 
America invites you 
to do your part

When legisla-
tors go to bat 
for marketers, 

we must be pre-
pared to go to 

bat for them.

$2,500 PLATINUM CLUB
Contributor is invited to all special 
EMA SBC PAC recognition recep-
tions and receives one compli-
mentary registration (up to $500) 
to an EMA SBC fundraiser event 
and a complimentary subscription 
to the EMA Journal.

$1,000 EXECUTIVE’S CLUB
Contributor is invited to all special 
EMA SBC PAC recognition recep-
tions and receives one compli-
mentary registration (up to $200) 
to an EMA SBC fundraiser event 
and a complimentary subscription 
to the EMA Journal.

$500 CHAIRPERSON’S CLUB
Contributor is invited to all special 
EMA SBC PAC recognition recep-
tions and receives a complimentary 
subscription to the EMA Journal.

$250 CENTURY CLUB
Contributor is invited to all  
special EMA SBC PAC recognition 
receptions.

Some senators and representatives have stepped 

forward to defend and promote the interests of 

independent petroleum marketers. Often they do 

so because they know marketers back home and 

they have an appreciation for the business.

It is critically important 

that we help these senators 

and representatives secure 

re-election. EMA’s Small 

Business Committee (SBC) 

PAC Fund was created for 

this purpose. When legisla-

tors go to bat for marketers, we must be prepared 

to go to bat for them. EMA’s SBC PAC believes 

it is the duty of every petroleum marketer to 

contribute something to the PAC. Please donate 

and demonstrate that you “get it.” Government 

unchecked is dangerous for every business. 

Your contribution will…

•	 Help elect individuals who are supportive of small 
business and independent petroleum marketers;

•	 Support EMA’s legislative and regulatory 
agenda;

•	 Remind legislators that petroleum marketers 
are a political force; 

•	 Recognize the unique aspects of the jobber/dis-
tributor class of trade and of heating oil dealers;

•	 Enable EMA to say “yes” when supportive 
candidates ask for our help;

•	 Assist EMA to stand up to organizations that 
represent interests contrary to those of inde-
pendent petroleum marketers and that are 
actively building campaign war chests to defeat 
pro-small business candidates. 

ENERGY 
MARKETERS 

OF AMERICA


